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Next page: View from Sky meeting centre main atrium.

Designers

Support the sharing of knowledge 
and best practice around changing 
working patterns and associated 
demands for spatial performance, 
layout and design.

Design buildings and spaces that 
actively support enhancement 
to worker health and wellbeing, 
including strategies for 
better ergonomics and 
environmental quality.

Develop building systems that utilise 
open source protocols in order to 
increase system adaptability and to 
foster better integration of products 
across the industry.

Invest in further research to 
understand the fundamentals of 
human space utilisation and the 
impacts of environmental conditions 
on worker health and productivity.

Discuss the lifecycle of commercial 
buildings at the outset of a project 
in order to encourage refresh and 
end-of-life strategies, and a focus on 
operational performance.
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Publications

Foresight can be applied to a broad range of business contexts. These 
include strategy, risk and innovation processes as well as the delivery 
of marketing, design and engineering projects. All of these benefit from 
a critical exploration of the future. The aim is to ensure that future 
opportunities are maximised and that risks are minimised. 

An introduction to corporate foresight provides an introduction to the 
practice of foresight, including key principles and methodologies, and 
examples of application within the context of the built environment.

Reimagining property in a digital world highlights that the property 
sector has not yet fully committed to operating digital property 
portfolios. Individual initiatives are often isolated, and as a result the full 
benefits are not realised. The message for developers and corporate real 
estate executives is that every business will need its own digital strategy 
if it wants to achieve improved operational performance, a better end 
user experience and consequently higher long term valuations.

The circular economy in the built environment identifies how the circular 
economy can benefit Arup, our clients, and the built environment sector. 
We reflect on the economic, social and environmental advantages of 
employing circular principles. We propose strategies to progress our 
offering, deliver new services, engage a wider network of stakeholders 
and unlock opportunities for all parties in the value chain.

Green building envelopes can help to reduce the urban up-heating (heat 
island effects), filter fine dust on the streets and reduce noise levels. 
Within this edition of Cities Alive report, experts from eight Arup skill 
networks across the globe cross-examine these questions with a view to 
shape better cities. The comprehensive research considers whether green 
building envelopes can have a special role to play in improving our cities 
for their inhabitants.
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About Arup

Arup is the creative force at the heart of many of the world’s 
most prominent projects in the built environment and across 
industry. We offer a broad range of professional services 
that combine to make a real difference to our clients and the 
communities in which we work.

We are truly global. From 100 offices in 38 countries our 
13,000 planners, designers, engineers and consultants 
deliver innovative projects across the world with creativity 
and passion.

Founded in 1946 with an enduring set of values, our 
unique trust ownership fosters a distinctive culture and an 
intellectual independence that encourages collaborative 
working. This is reflected in everything we do, allowing us 
to develop meaningful ideas, help shape agendas and deliver 
results that frequently surpass the expectations of our clients.

The people at Arup are driven to find a better way and to 
deliver better solutions for our clients.

We shape a better world.
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From the demise of mono-functionality to reductions in size and scale, 
the character of the office is being redefined towards a more fluid 
entity, capable of expanding and contracting on demand. Technology 
now allows us to work anywhere and at any time. In an economy of 
knowledge workers where creation of value is no longer fixed to a 
physical space, we are witnessing an extreme diversification of working 
styles and patterns. 

To reinstate the workplace as a destination, employers and developers 
are experimenting with alternative modes of working. Moreover, offices 
are being embedded as the beating heart of mixed-use developments 
blending public space with retail and lifestyle offerings. 

Now is a critical moment to recalibrate our understanding of the 
workplace. This report considers a broad spectrum of research and 
trends relevant to this transforming typology, including digital services, 
emerging business models and workforce wellbeing. By analysing what 
aspects need immediate attention and action, the report aims to help 
developers, tenants and designers better understand the forces shaping 
the workplace of the future.
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